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• Message from the CEO
• Industry Performance
• Feedback  
 
 
 

• GhIPSS Product Update
• Feature Article 
• Product of the Quarter 

• Product Advert 
• Highlight of the Quarter
• Product Advert

• Industry Trend
• Customer Support Service
• Content Contributors
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Value, GHS Billion Volume, Million

Q1 

76.3 

58.7

82.1 

54.5

83

64

2020 2021

Q2 Q3 Q1 

28.8 
13

41.4 

15.9

55.5

22

2020 2021

Q2 Q3
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55M

41M

28M

Q1 Q2 Q3
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2021 % Di�erence 

Services
Value Volume Value Volume Value Volume

Clearing House

e-zwich

gh-link

GIP

MMI

Total:

 162,302,440,009.57 

 6,157,898,521.32 

 226,914,866.86 

 5,358,431,232.06 

 3,063,616,279.78 

177,109,300,909.59 51,119,092 

 10,895,014 

 8,376,053 

 574,847 

 4,330,769 

 26,942,409 

 200,527,919,638.63 

 6,491,071,585.16 

 309,754,125.07 

20467144688

 13,788,091,398.65 

 11,752,332 

 6,193,540 

 656,084 

21985659

 85,259,852 

 23.55 

 5.41 

 36.51 

 281.96 

 350.06 

 7.87 

-26.06 

 14.13 

 407.66 

 216.45 

241,583,981,435.89  125,847,467  36.40  146.18 

2020 2021 % Di�erence
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W E B I N A R  S E R I E S

Payment Systems
GhIPSS

Kindly share your 
feedback with us

Thank you for attending our Webinars

https://bit.ly/GhIPSS-Webinar-Feedback-Form

4



  

   

�	��������	��������������	��������������

���

�������� �����­���	

���� • ABSA
• Access
• ADB
• Bank of Africa
• Cal Bank
• CBG
• Ecobank
• Fidelity Bank
• GCB
• GT Bank

• ADB
• ABSA
• BOA
• CAL Bank
• Ecobank
• Fidelity Bank
• GCB
• GT Bank
• Republic Bank
• UBA

• Zenith 

• UMB
• Stanbic
• Zenith Bank

• ABSA
• Access Bank
• Apex
• CAL
• CBG
• Ecobank
• FAB
• FBN
• FNB
• Fidelity
• GCB
• GT
• NIB
• OmniBSIC
• Prudential
• Republic
• SG

• NIB
• Prudential Bank 
• Stanbic Bank
• UBA
• Zenith Bank
• AirtelTigo
• G-Money
• Hubtel
• Peoples Pay
• Vodafone
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Have you signed up a 
GhQR Merchant yet?

Kindly contact the Real Time Payments Unit at GhIPSS 
email: realtimepayments.support@ghipss.com  
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PRODUCT OF THE QUARTER
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TOP TRENDS IN PAYMENTS 2021

Pandemic fuels promising growth and opportunities for new players, urging regulators 
to increase scrutiny and mitigate systemic risk

Improve go-to-market agility and business resilience through intelligent processes

Copyright ©2020 Capgemini. All rights reserved.

as the ecosystem evolves

Data Analytics

Industry collaboration
Evolving regional payment schemes are poised 
to challenge the powerhouse status-quo

Super-app business models

to one-stop functionality markets and 
end-to-end CX

Transition to “as-a-service” model
Payments-as-a-Service gains traction 
among small-and mid-tier institutions

Leverage distributed 
ledger technology (DLT)

Diligent investments
in emerging technologies

transaction data security

COVID-19 is 
fast-tracking 

customer adoption 
of alternate 

payments

Retailers leverage
Digital ID for 

enabling invisible
payments

augment payments

new customers

Banks that have gone live on Proxy Pay 

Your 
Bank is 
Behind 

Your 
Bank is 
Behind 

If you cannot send funds using proxies,

For further information and assistance on the joining the Proxy Pay 
process, kindly contact the Real Time Payments Unit of GhIPSS via 
email: realtimepayments.support@ghipss.com
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Meeting Corporate 
Payment demands 

with ACH DC NRT 

HIGHLIGHT OF THE QUARTER





12

 NEWSLETTER 2021   I   VOL. 9

Source: World Payments Report, 2021 

TOP TRENDS IN PAYMENTS 2021

Pandemic fuels promising growth and opportunities for new players, urging regulators 
to increase scrutiny and mitigate systemic risk

Improve go-to-market agility and business resilience through intelligent processes
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as the ecosystem evolves

Data Analytics

Industry collaboration
Evolving regional payment schemes are poised 
to challenge the powerhouse status-quo

Super-app business models

to one-stop functionality markets and 
end-to-end CX

Transition to “as-a-service” model
Payments-as-a-Service gains traction 
among small-and mid-tier institutions

Leverage distributed 
ledger technology (DLT)

Diligent investments
in emerging technologies

transaction data security

COVID-19 is 
fast-tracking 

customer adoption 
of alternate 

payments

Retailers leverage
Digital ID for 

enabling invisible
payments

augment payments

new customers

I N D U S T R Y  T R E N D



REGIONAL CUSTOMER SUPPORT CENTRES FIRST LEVEL SUPPORT

The success of the Ghana’s domestic card scheme (gh-link) depends on the support of all partners. For further 
information on cards acquiring and issuing, kindly contacts the Cards & Veri�ed Payments Units of GhIPSS on: 
cardpayments.support@ghipss.com 

• Greater Accra Region
• Central Region
• Eastern Region
• Volta Region
• Oti Region

REGION CONTACT NUMBERS EMAIL ADDRESS

• Ashanti Region

• Bono East Region
• Ahafo Region
• Upper West Region

0302610800
0262798983
0506667551

0302960713

0501496304
0302960715
0504850558

support@ghipss.com

support@ghipss.com

support@ghipss.com

The GhIPSS customer support unit primarily provides �rst level support to users of various payment platforms and 
products o�ered by GhIPSS. These users include Banks, Savings and Loans Companies, Rural and Community 
Banks, Fintechs, Agents, Merchants, Government and Private agencies as well as the general public. The unit has 
Customer support representatives in the regions who also provide virtual and onsite support as and when 
required by branches of partner Institutions. 

The service support unit provides various forms of support for partner Institutions:

• COMPLAINTS: The service desk takes all customer complaints and ensures the addressing of same.

• SERVICE REQUEST: A request from a user for information such as reports, advice or access to a GhIPSS service.

• INCIDENTS: Keeps customers updated on various incidents and supports customers in the occasion of an 
unplanned interruption in the services provided by GhIPSS.

• ENQUIRY: Prospective clients/users enquiring about products and services o�ered by GhIPSS can contact the 
service desk.

NEWSLETTER 2021   I   VOL. 9

• Western Region
• Western North Region

0302960714
0506667533

support@ghipss.com

• Northern Region 0302960712 support@ghipss.com

For support and assistance on any of our services, reach out to the team via the following channels:
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CUSTOMER SUPPORT SERVICES 


�������­�������	������������������



In reporting issue to the listed contacts above, clients shall provide the following details: 
• Issue Description (Short/Brief ) 
• Date 
• Transaction Reference 
• Amount 
• Institution 
• Name and contact details of Caller/reporting o�cer 
• Any additional/relevant attachment 

In the event of delayed responses and need for escalations, the following Managerial Escalations matrix would 
apply:

Note:  Escalations to EL3 should only be done when adequate response is not received from EL2 

Our Service desk looks forward to serving you.


�� ������������
������������������

 gh-link / e-commerce gh-link.support@ghipss.com 

GIP/MMI/GHQR/Proxy 

Head Operations Technology EL 2

EL 3

Head Information Technology 

Client Service Unit 

faddy@ghipss.com 

kagyeman@ghipss.com 

rm@ghipss.com

GM Technology and 
Operations 

kntim@ghipss.com 0244233502

0501650279

0246567690

0501561536

gip.support@ghipss.com 
mmi.support@ghipss.com 
proxy.support@ghipss.com 
ghqr.support@ghipss.com 

MANAGERIAL ESCALATION

ESCALATION 
LEVEL 

PRIMARY 
RESPONSIBILITY

EMAIL 
ADDRESS

PHONE 
CONTACT

FOR ALL TECHNICAL ESCALATIONS,

Clearing

SERVICE SERVICE MAILBOX PHONE CONTACT

clearing.support@ghipss.com 0501648539

e-zwich e-zwich.support@ghipss.com
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0501496235

0501648540

0501496296
0501496276
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Ghana Interbank Payment and
Settlement Systems Limited

GhIPSS

Box P.M.B. 121 GPO, Accra-Ghana  I  Email info@ghipss.com  I  www.ghipss.net

Call Centre +233 302 610800  I  Fax + 233 302 671757    
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as the ecosystem evolves

Data Analytics

Industry collaboration
Evolving regional payment schemes are poised 
to challenge the powerhouse status-quo

Super-app business models

to one-stop functionality markets and 
end-to-end CX

Transition to “as-a-service” model
Payments-as-a-Service gains traction 
among small-and mid-tier institutions

Leverage distributed 
ledger technology (DLT)

Diligent investments
in emerging technologies

transaction data security

COVID-19 is 
fast-tracking 

customer adoption 
of alternate 
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